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Clients in-motion

Combine
cross-channel tactics

Emotional connection between
a customer and a brand

In-motion /

=

Build lasting and mutually
beneficial relationships

[ e Build relationships

E m O tl O n at every touch point

l/ x Meaningful experiences that lead

to increased loyalty and advocacy

More than good
experience

Keep customers interested
in your brand
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Engagement leading to Experience

80% of customers believe experiences
are as meaningful as their products
and services

Over half of customers are less likely to engage with companies because
of a bad mobile experience

Source: Salesforce, Super Office (2024)
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Retaining current customers is much more affordable than

acquiring new ones /\ ‘1 ;
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Engaged customers are more likely to be loyal, which leads to p P

increased customer retention and positive brand perception . o
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Source: Salesforce (2023)



Engagement leading to Revenue

Source: Gallup (2023)

Loyal customers are 23%
more likely to spend with you

Authentic customer engagement deals with building solid and
long-term relationships

Lasting and mutually beneficial relationships with customers
leads to an increased lifetime value for the brand
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How do you engage
without annoying
your users? |
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1. Increase your digital channels penetration

Landing Pages

Search Blog Posts

. . Book a Demo
Viral Email

Referring Sites

@

N Knowledge Base
Pricing Conversational ’

@ CX Platform

) Website
Online Ads

Purchase

Research
Consideration

a..\> y / \

Awareness
/ Live Chat

Video Chat
- Look after your sales process

Cobrowsing

Tease customers to become digitally enabled

Source: Acquire (2024)



1. Increase your digital channels penetration

< App Store

Earn rewards for every spend

Assured rewards on every spend that you make on the app. Smiles
provides the best of savings and rewards for you.

Skip to login

Source: Smiles Etisalat, Du

o) Q

Enjoy an upgraded du Home Wireless
experience instantly.

0.8

Unlimited data
Enjoy wireless connectivity with unlimited data for 12
months.

High-quality streaming
Stream your favorite entertainment, chat and game at
the same time.

&

5G-enabled router
Connect all your devices with the latest WiFi 5

technology.

& du.ae
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2. Work on digital engagement programs

Do not look over purchases; instead,
look over repeated purchases

Work on MAU and Engagement rate

Use gamification techniques

Source: TIM

JOGUE E GANHE

Quanto mais recarregar, mais fichas
e mais chances vocé tem de ganhar!

ResTAM ( 30 43 ) FicHas

JOGAR 1 FICHA

A cada RS1 em recarga = 1 FICHA

JOGAR TODAS AS FICHAS
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2. Work on digital engagement programs

Do not look over purchases; instead,
look over repeated purchases

Work on MAU and Engagement rate

Use gamification techniques

Source: Vivo

Voce perdeu duas missoes

Fechar Recarga Premiada &)

= Sorteios

Mensa Grande prémio

Sorteio do grande prémio

Concorra ao prémio de

R$100.000,00 | "100 MIL

Para recuparar suas estralas, 1aca uma recarrega
RS land
ticpa d e
Maio ~
v
* Recarrege -)
Junho ()
Vocé ndo faz ho
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3. Be loyal to your customers

VANTAGENS

Exclusivo para clientes TIM

Satisfy individual needs to position
yourself as a partner, not a vendor

Show your cross-offerings and benefits

Create relevant experiences over time

Troque estrelas por pacotes de internet,
descontos em smartphones e muito mais!

Source: TIM



3. Be loyal to your customers

Satisfy individual needs to position
yourself as a partner, not a vendor

Show your cross-offerings and benefits

Create relevant experiences over time

Source: Smiles Etisalat
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<« App Store

< [ Etisalat Bundle

@ Baskin Robbins

Q Check Mobile bills & Recharge

}
' Ovd

@mi"i el GOLD MEDAL

Etisalat
Daily Internet Calling Plan

»

Wyndham Dubai Marina
Buy 1Get 1Free on Room Stay

& 1250 PTS or 10 AED

&> 500 PTS or 5 AED

=

Saadi Travels & Tours
Buy 1Get 1Free on Desert Safari

& 1250 PTS or 10 AED
Voice Package . -

15 National Minutes for 30 days R | B B O N
&’ 500PTS or 5 AED

Buy 1Emlaaq Single Sundae & Get 1 Kids Scoop Free
@ 250PTS o 2AED

Dreamland Aqua Park
Buy 1Get 1Free on Adult Admission Ticket
Get it now! dh O

& 3125 PTS or 25 AED
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Way forward
on customer
engagement

Early access
| Exclusive offers

Personalization
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How do we keep this marriage?
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